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Raise awareness of HP Financial Services solutions within the 
finance sector and generate qualified leads at CeBIT.   

IT decision makers within financial institutions, such as banks, 
insurance companies, etc.

Blüten für Banker campaign at CeBIT 2000. Potential prospects 
were given a teaser postcard upon entering the Financial Services
hall at the tradeshow. After attending the booth, qualified prospects
were invited to send a free bouquet of flowers via the Internet to a
person of their choice. The registration information provided a basis
for HP follow-up actions. 

• More than 350 highly-qualified leads were generated at 
CeBIT.

• Because of its distinctive design, the HP exhibition booth 
attracted an unprecedented level of interest.

• Blüten für Banker has become a model for other HP lead
generation campaigns in Europe.

HP Financial Services, as part of the HP services portfolio, offers customers global leasing and 

financing solutions. The HP Financial Services division wanted to grow its share of the German 

market. To do it, HP hired MaCS to intensify its communications activities and build a strong 

presence at CeBIT.

Held in March every year in Hanover, Germany, CeBIT is the world’s largest Information and

Communications Technology (ICT) tradeshow. All of the world’s latest ICT trends are on display at

CeBIT and a high profile at the tradeshow can make a strong impression on both the German 

and European markets. 

The objective of the HP Financial Services division at CeBIT — and the task for MaCS — was to 

increase general awareness about HP solutions specifically among German bankers and financial

sector IT decision makers. Equally important, MaCS needed to build traffic at the booth and 

generate qualified leads for HP. 
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Money talks. But flowers say more.
Financial Services lead generation.



Post-CeBIT follow-up campaign. This four-page flyer describes the Blüten für Banker marketing campaign and the benefits of HP global leasing and
financing solutions for bankers and other decision makers in the financial sector.

Greeting card for a personal message to be sent along with the bouquet of flowers.Distinctive invitiation cards distributed to members of the target audience at the CeBIT tradeshow.



“Flowers for bankers” — 

generates leads for HP

MaCS used a smart play on words — Blüten für Banker (Flowers

for Bankers) — to lure bankers and financial services IT decision

makers to the HP exhibition booth. Blüten is the German word 

for flowers — but it’s also slang for counterfeit money. The 

promotion promised attendees that they could send a free 

bouquet of flowers to anyone in Germany. 

Hostesses were positioned at the entrance to the Financial

Services hall within the CeBIT tradeshow. Armed with enticing

teaser cards, the hostesses urged prospects to attend the 

HP booth. Once at the HP booth, the teaser card identified the

visitor as a member of the target group. HP’s booth staff filtered

visitors to determine hot prospects. Qualified prospects were

given a website address and a personal password so they could

immediately order a bouquet and a greeting card for their 

chosen recipient using the PCs in the booth — or later, in the

comfort of their own office.

Efficient lead generation through 

pre-selection process

The teaser cards were cut in the shape of a bouquet of flowers

and immediately communicated the concept behind the 

promotion. The campaign theme also proved to be a visual

highlight in the exhibition hall. Neighboring manufacturer booths

were largely devoted to technical and trade subjects and this

made the HP booth — surrounded by a sea of tulips — even

more distinctive.

350 immediate, qualified leads

This highly successful promotion generated more than 

350 qualified contacts for the HP Financial Services division —

contacts that could be followed up in the weeks immediately

following CeBIT. By assigning individual passwords to each 

qualified prospect, HP Financial Services could be notified

immediately when a bouquet was ordered. The appropriate 

HP sales team could then be notified immediately to follow 

up on the lead — creating the basis for fast, effective follow-up

action. 

After the success of Blüten für Banker, HP has used the 

campaign as a model for many subsequent lead generation

campaigns within the European market.



“What pleased me particularly, apart from the overall success of

the campaign, was the fact that we could recycle the campaign

idea for use at other events. MaCS created a concept that was

specifically suited to lead generation for this event, but also 

universally adaptable.”

Renate Iby

Advertising and Brand Manager

Enterprise Systems Group

Hewlett-Packard GmbH

Poster highlighting the Blüten für Banker marketing campaign.

About MaCS

Founded in 1994, MaCS is a full-service B2B marketing communications and PR agency with extensive experience

in the European market. MaCS specializes in lead-generation programs, sales tools, and public relations activities 

for the high-tech industry. Our clients include global and European IT companies, as well as American companies

commencing or developing business in Europe.
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MaCS UK: MaCS • Highbridge • Oxford Road • Uxbridge, UB8 1HR 
Phone: +44 870 735 4150 • Fax: +44 870 735 415 • www.macs-uk.com
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